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(The birth of shile duplicator)

1937

500
10 914

60 10

(""Nitrous oxide" and anaesthetic)

26



NL

(The man good at tapping potentialities)

1976 NL
N1
170
4
30
60 N1 6
(Putting the custolners’ bene fits in the first place)
1987

1988 17
1989 27

(Customers®™ views and the improvement of Forte automobiles)

250



(The i1deas derived from the cleaning of irregular gear calibrators)

” 1985 2000

1986
50
1987 8

(New mateial and new market)

80

2015 5
50

(The development new fingerling)



91
600

(The captive market of low-tar cigarette)

1976

(The knowledge of mousetraps)

(Developing the "corner pockets™)

60

(The first compressed air brake)



1868

(The coming-out of ships)

1807 8 9

(Employing safe electric irons)

1883

1901



1902

(Reform on colour pictures)
1930

16

50

(Scoop that displays temperature)

(Cooking" keeps the books®™ "vitality™)



Arzo

(Artistic watch drawn from jokes)

24
60
” 1989
8
1990
60
60
40 65 3500
(The birth of "Mickey Mouse™)
1937
150
700 1400 8

(Never halt at "one fist")



(Inviting children in desicion-making)

10

(Vaseline engendered from shaft wax)

11

140

1933 96

(* Shoe pump ” )



(Inspiration drawn from energy crisis)

400

25 4

(The prid e of Italy)

(Adopt a prudent policy in extending new products)



(Magic cube fever popular a time)

(Food freezing initiated form angling)

1923
3000
SONY
(Sony born from discerning eyes)
1947 12

1950

3000

PN



1953 2.5

“ SONY” 200 “ SONY”

100 SONY

(From skirts to bottles)

1923 600

(Agendum computer clock initiated from promise breaking)

5 1600



(“ pepsi beats others to the draw)

12

(* A four-class actor plays the lead)

(Cannevy for the

?H

special

use of growing flowers)

” 2000



(Sweepwasher and jeans)

1880 20

35 12

(Jokes and mother & child talking appliance)

(“Industry-monoplizing” game born at the right moment)

1933 1] ”



Qilie

1871

1903
168

1934

1935

razor blade)

o1
1240



(Muricated iron wires coming from abuses)

(New military boots in the Gulf War)

50 5

10
42

(Win victory through skills)



(Occupying the market via serial creations)

(Development after baby diaper "makes the stage pose”)

10 6 “ ”

(American bean curd food series)

1984 “ ?

(Clothes made from paper)

SC

(Resolute in deciding to switch to other production)



500

1946

1958 6 1

(The fourth-generation Rock fellows promote the establishment of

new-styled lavatories)

200

(The combined new products)

50



(The function of predispositions)

(The invention of “bakelite”)

(The extention of product uses)

1893
19



Messages from magazines

1960

(Association)

1932

(The thriving of Kodak)

19
1960

(Creation in contingencies)



20

1928

10

(The secret for the fame achieving of Pike fountain pens)

14K 18K

(Open up the uses of nylon)

(Ordinary™ combination startles others)

1877 “ ?



(Setting theatres in the families)

1995

(Flavorless diapers)

70

(Panasonic TV sets suit well every wheve)



(Draw wisdom into products)

(Small shrimps enjoy brick sales as wedding gifts)

(Lavatory business treasured by the Japanese)

11 10

10 100

TOTO 70 1988
130 1.5

INAX



(" Graft”

(""A peephole view"
40

40

(Commodities with their own characteristics show vitality )

trains with automobiles)

brings a about million- profit)

40

(Hotless curry powder)



House 1963

House 10
43—50

(Get rid of conventional mode of thinking)

(Man-wife dialogue and double-door refrigirator)

(Cheap but good Japanese zippers)
1945

1947



1948

1954

24
—150

100

1978

50

(Seeking product

1983

defects)

(New products rising with the” fever” )

1982

8000



(Attach great importance to technological development)

10 20 21

1961
EE
1976 AE—1

1978 1981 150

(Straggler in the development of high-definition televisions)

300

10

(The birth of magneto therapy watchbands)

1955 -



(The birth of washing machine scraper)

(Brooch

watch shut out of the door)



(Electric computer battle roots its success upon new technology)

1964
25 53.5

39.5

53

1000 1500

(Applying high-tech in the progress in crevices)

85



(Disco Company on the lookout for whatever is novel)
1937
1] ” 120

100 15

1968 1975 1979 :

70

(Weaved mats turning from unsalable to great demand)

(The improvement of Lion King Brand toothbrush)



(Cat dog tongues and special brushes)

(Kelp and MSG)

81

(Convenient union suit)

150

(Bentian built up from the ” bouncing vehicles”)

10 ¢ ” 500



1947 “ ”
1000

(One suggestion and the first-class leather watch band factory)

(* Ren Tiantang" s” road of success)

10
1981

1983
1987

: ” 1990 11
16

(Aim at the market” neutral gear”)



(Flux that 1s bron in Japan and settles in south Korea)

(The credit of strategy)

1918

(Developing new products through grafting)



(The origin of matches)

1825 44

1828 " ”
1829
1833

(The consequence brought by domestic servants® evil-doing)

(The annoyous noises have disappeared noises have disappeared)



(The birth of " edible paper™)

(The rediscovery of a good market for radios)

Colour revigouates the sale of electric fans)



(Developing air and water)

(Autograph frame for ™ Baby hand foot prints™)

(Congratulatory cards for the newlyweds)



(The deserted fish heads become delicious dishes)

(Creation forced from anxiety)



(Resin chewing gum)

27

(Opening up the" "overseas overseas market™)

2500

(The ingenious capture of cockroaches wins patent)



27

. ? 7000

("Making attacks where 1t is not defended")

15

15 1988
8.2

(The strategy of manufacturing diapers instead of raincoats)

: ” 30

250
500

1/3

(The revealing-styled clothes-racks)

1.3



(New apparatus on the "Mountain-leaf" band piano)

10

4000

2500

(Endeavouring to the earliest product in the world)

(Resolving out of shame)

1953 250cc
35 250cc 13



(Siay clear of the enemy®"s main force and strike at his weak points)

(Draw support from the reformation of pattern thinking mode)

1952

1956 1

(Applying to the necessities of the customers)

1987

18
1988
100

(Providing convenient services to the customers at all times)

20



(Conversely seeking projects)

(spontaneous inspirations)

90

(from "dust-blowing device" to "dust catcher')

1901 ¢ ?

(Retired old man invents lunarium)



18

19

1400

(The birth of vertical spinning machine)

60

(Gambling and the "Sandwitches")



(fuping glass draws inferences about other cases from one instance)
99
1950
1650
(""Aim at river deers but shoot horses instead™)

19

(The application of stainless steel)

1911 12 7



(The thinking of "reduction ')

(Transform the train of thought)

(The mysterious prompt)

17

(The birth of stethoscope)

1814



19

(Chat and™ miniskirt™)

10

(The invention of an

1963

30

old cobbler)

(Horticulturist inverts concrete)



(The energy of humus)

15

2470
6600 3400 12
6 8 100

(Brave in taking the lead)

1984
1983

(The secret of the fashioning of French contemporary costumes )



(The inverse application of defects)

(Sports shoes without any shoelaces)

(The mysterious water)

4711 1792

: ” 1794
4711
4711

(Turn the wastepaper into blotting paper)



(The oblique pockets of overcoats )

(Creation arose from tediousness)

(When the apron is burning)



(After the kerosene-stained vegetable is eaten)

1904 -

(Multidimentional mode of thinking)

15 —

11 12

(The spark of creation )



(The birth of case)
19

400

1885

(Turn the unsalable to great demand)

(Win victory through ingenuity)

76

(Building up with new products)

1911



10

Smarties Bounty mars
125
2

(The “chopsticks king” who uses knives and forks)

9
29
(The swiss Rnife with 29 uses)
29
60
90 700

(An original wall calender)

60

1987
1988



12

1992
2000
(Picking up something on the sly)
(Developing fish-skin products)
6000
2 30
8
7
30

(Purple "1odine”)



(The discovery of synchronic theorem)

(“ Development is management”)

("Household-wang -styled” beef)

453.59 1 125 225



40

(compass carpet)

(European automobile overlord)

1983

120

(The birth of glass wrapping paper)



700

(shadow-proof priwting)

1981
1983
1] ” 0-65
1985
2.5
(Cheap and good commodity is required)
1978
ETA
—2
1983
SWATCH

51 100
25 35



(* Invension after the moment of anger)

1884

(Aiming at mid lovv grades)

1989 288

(The candle business exploits the opponent’s weakness)

70

(The” fierce dragon” brand dress manufacturer’s knack of doing
business)



(water-proof massager)
1] ” 3
(The mother of success)



(Idea and Management)
— ” 1985

80



(How could"™ poor-qualified" umbrellas sell well?)

60

60

(Much knowledge upon the table lamps)

(The leading™ Great Wall™ brand electric fans)

“ ” 350 5.6 6500

“ 181 ”
(The " 181 effect” of Meliing)

90 73 2/3



200
3000
“ 181 ?
1988
80

185E
181
161
181 161

“ 181

("'Roasted Peking duck'™)

(""Semi-beat faster™ brings about long-term benefit)

1982

(Win through peculiar characteristics)



(The vicissitudes of "Fruit Emperor™ brand jeans)

1984

36000

(The driven-out "magic target™)

170

(The medicated pastry)



(The compass market)

(Anticipation of sales highly valued)

30

(""The Flatbread & dough sticks company)



. 16

(Ponder brought by a piece of news)

50

(The run-

17

1990

down factory head™)

(How the commodity continue sells well?)

100



(Stick to the famons brands

and create more)

10

(The™ Dika™ wall picture)

10

(Recover the "lost market™)

SLH-807A

1990



12
750
807A

(Bring new life to "the quintessence of Chinese culture)

: ” 1990 4

(“ Chaojingchun™ brand drinking distilled water)

(* Ledao" brand maize rice crust)

{3 ” 1] ” 1991 3

(Combine two functions into one)



1991 “ "

1992

("Yingzi"-styled cap)

(Medical™ chewing gum™)

60



1988

1991

(Developing original products)

(""High-quality" rejects worry)

PVC

DK

(Develop iIn quick pace new shoe products)

980

40

80



(Fragrance spread 10000 miles)

100

(The first-class leather factory)

1991

(The treasure of Qingdao Food Products Factory)

7 200 : ”
3.5 3230

(The leather skin layer of shoes)

300

13



(Little tooth brush playes great function )

1990

20

(Civil self-defence clothes)

10

200



1991 8 12 10

(National qualified boiled dumplings sell abroad)

1988

1991 10

(Aim at the requirements of the customers and keep developing new
products)

10
20

("'Depend upon the old to keep the new ,rely upon the new to defeat
others™)

1983

6 700 1400



(The

5000

1987

thinking of the ceramics great foreign exchange earner)

500

89 50

1] ”

("Jingrui™ brand woolen shirt in great demand)

(Double-faced spring balance)

1988

1988 1989



(The "God-speed” shirt)

T/R . ”

(Founding prizes to safeguard patents)

20

1000 7



(Oydinary things with peculiar characteristics)

(Multiple uses of one object)

("Multifarious"™ Dongguan fireworks)

56
‘ ” 300 :

1- 16 12 100

1986
25



(How the "Jintan™ brand shirt starts to enjoy popularity )

(The "Wandefu™ brand tape)

1990
30

(The creative household products)

1986

50
120

30



750 10

75 2000
1986
4
GD-2 GD 3
50
800 1600
140 3000
(Breed high-grade Chinese ginseng)
1981
4.2
800
1981 3
1983 60
4

(The dress designer who keeps creating new styles)

1983 11

40

1981

3.1



(The self-employed labourer who specializes in helmet production)

(Open up the market gate with tiny key)

1982 11

30
100 80

(The washing machine which applies no electricalmachinery or laundry



detergent)

(Eliminate losses by replacing the old with the new)

1980—1981

CMOs

1982 168 1983
144.4

(High  new-tech and the traditional industry)

1983 10

1984 5

12
53
394

70



("'Cast a brick to attract jade "—soliciting new designs)

1981
1984 5

135
60 130

(Develop the enterprise in great stride through vigorous creation)

1800 1983

489 108 180 90
15

1970

3 3000
1974
10 10

1976

80 100



(* Dongfeng” brand antomobile serise)

1981

13 50

(The second generation” Liberation” brand vehicles)

1986
150
“ ” 6 2000 :
1986 . ”
(When the products meet sluggish sales)
1980

1982 1983
” 1982

1981 60 1200 312

(new products bring great bene fits to the small factory)



1982

1983 36 53.7 6.5

(Find out about the situation and manufacture new medicines)

(The vigorous development of enterprises rely upon creation)

350

12 5 10

“ 28"
(the secret of success of vigour28” )

“ 28 ”
1991 2
10 1] 28!!

1982



10 ! 28" 110 1991

28"
1990

: 28" : 28"
1982 “ 28"
10
3000 : 28”

(The four victorious campaigns of’R ongsheng” products)

(The "Tauyu” down jackets which meet no claims)

27
27
10 480

1990 20



27

(A township enter prise which sells into the interactional market)

1985 ,

10
1986 38.4

(High-quality products high-quality service)

1984 6 .
40

BJ 212 1985

21

(Prompt production change opens up a good market)



71

1983

1988

(Develop products through in formation)

59

(* When eating a fish

92

20 3

1985 23 1988

first take the head” )



1989 100

(Take the initiative in finding problems for devel oping products)

1982

1984

(“"Zhuang Yuan Hong "millet wine marches into the Shanghai market)

1989



(Start from potential needs)

20

(Socks factory successful in meeting emergencies)

(Shoes of brand-new designs sells into the international market)

40

200
1989 1990



40 80 2200

1991

(Combine self advantages and market empty space)

(When the sales Of Beijing Royal Jelly declines)

1987

60
” 20 40
60
“ " 1989
1990
1991 2500 1991
20 35
“ " “ "The renowmed
"Tianful Cola”
7

26 81



1985

(Multiple products set the world bright)

1] 2125”
1981

130

15

28

20

1980



(The "Yanwu"™ brand tape recorder cheep and good)

1984
1982
1983
1983 1982 75 90
10 5
(The desk lamps keep bringing forth the new)
1982
1983 —
1984

(The man-made pearl and the man-made bezoar)

(Deodoriferant and the working liquid waste)

1980



1967

“ 812_1 ”

(The vaporization of kerosene and red Wild flowers)

("Weiermei” sedulously strive for exquisite)

150

(Little tooth bursh occupies great market)



24 1988

70

(Imitate the style of the ancients and the old)

(The strategy of semifinished products)

100
2.6 1/3

(The stategy of researching with little investment but quick result)



1981 9 23

50

(Stress upon the customers’ ” anticipations')

(The rise and fall of the ashtray business)

(Homemade cigarette paper)






(Break through at the weak point)

50
{3 50
” 20
19
50
RCA 1BM
(Battle between RCA company and IBM company)
RCA 1957 RCA
1BM
1BM
RCA 1BM 1BM
1BM
RCA 1BM
1BM

("Find reincarnation in an other®s corpse')

70

RCA
1BM

RCA



13 HH
(Enlightenment of the "H" caps)

1] H’l
2.5 “
3 1500
1500
1
(Truly enlarge business scope)
26
2.5
(Macdonald service method)
20



200 7 :

450 1985 8

50

("Hitler" accelerates the matches sales)

(Lead an attentive ear to complaints)



(Fat-skim pricing brings great profits)

1945
0.5 10
19 20

(Occupy the world market)

15

10 10

(The wonder of” retreating ninety miles"” )

47



56 56dollars purchase 56 type automobile”
1956 1956
1956
20 56
1] 56

(Story happening within the gallery)

250

250
250

500
100 150

(The sentiment tactics in sales promotion)

56

56



(Purochi®s mode of sales promotion)

20

(The learning and art of price)

0.99
0.99

5 “ 9
143 511
1] 7”

(How chewing gum develops into hot items)



150 600

(The out flanking tactics)

30 5
6.5 . ”
1939 —
5 12 :
1/3
1960 20
3

(Sell at one’ s house)



(The out flanking sales tactics)

(Joint effort in sales promotion)

1.5

(New and original new vehicle exhibition)

RANVRAR :



(Fishing Commercial Law)

1000

750



(Hiltz sales strategy)

10 5 5

(The tactics winning potential customers)

2000

(Winning over the opponent s loyal customers)

Glenlivet

10

(Bene fit the open with the covert)



15

(The American” rubbish letters” )

15 58
28

(Grotesque and gaudy tourist sales promotion battle)

25—65 25000



1952

80

(From low to high,” kodak” surpasses " Fuji” )

90 80

172 “ ? 7000

(Sit back and wait)

1985
33

(Lay emphasis upon the back customers)

17.5



63

(The secret of Wanbaolu®s success)

14
1954

Filp Top

Where there is
a man there is a Marlboro

(Factories grant sales commission to customers)

2.5

(There®s a knack of selling eggs)



(“ Lure be fore ctpching™)

400

10 1 8

(publisher®s unique skills in sales promotion)

100 ” 7
1/7

NBC

(Present oil lamps)

1894

87



900

(" The convenient effect” )

(The sales strategy of chaori beer company)

7300 1985
1/10 1/4

(Spill strategy)
1952 3 ss-52

8950

: SS——-52

1990

1952 77000



1953

158000

(Turn guest into host)

(Roasted beans and

(Make a feint to the east and attack in the west)

ice-lollies)

40



(Campaign for pretges)

(Win profits from benifit reduction)

1984

10

30 1986
1987 100 1988 150

(The sales battle of chocolate)

10

60



70

40

40

1970

100

(The sales battle of xeroxes)

Edsel

Edsel

(Original price sales method)

45

60

60

1975

1000



(Win through good and cheap commodities)

1957

25

(Hotels and department stores)

(How the sony company develops)

1945

500



20 100

50
1969
120

(The mine-sweeping troop of Japanese enterprises)

9 300
1 100 2 500

(The mystery in weighing sweets)

30 . 20

(Cater to one’ s likes)



(Open up the market)

1000

(A flank attack)

(Adopt an original approach)



(Household medical kit)

(New approaches in book sales)

(Electric elephant in the provinsions shop)



10

(Sofa bed defeats Japanese couch)

(The tantalizing restricted production)

1986 Be—1 1
5.4 Pao S—carg0 Figaro
Figaro 2

(" Bag of happiness™)






(Inspiration stimulated from chats)

(Remove the renowned trademark)

150 May Well 360 100

200 1.6
500 26



(The charm of male makeup)

(The power of paper bomb)

100

(Consumers are salesmen)



(Bellwether™)

SONY 70

700

SONY
SONY

{3 ” 100

30

(Keen perception of the market demands)

1979



10

(ldea for "sales life")

(Enlarge the bottle mouth)

(Sales—another wing)

200

5.5



1952 “ ? 100

(Make a fortune through ingenious application of colowrs)

10

(Extremely high—priced coffee)

5000

5000

5000

5000
100



(Bene fit from disasters)

(The "trump card" of "Fuxiong™)

16500

(Pre—sale service of "Bentz')

4500



(Bring up the market)

Granding

(Special telephone line for service)

20

(South Korean personal conputers)

10

40

Marx



9 300 AT

(The sales of "linlilai™ in a promoted price)

1974 143 ” 143 N ”

("Enlargement” and sales Volume)

600



("Explain by citing one"s own experience")

30

(Tit for tat)

1980

(When in Rome do as the Romans do)

(Busy telephone)

40



20
4 12000

100 18
25

(Kang xi Dictionary)

(There is no harm in hatching a little scheme)

40 ¢ ”



70

1975

7

(""The battle of coffee™)

1/3

1976

("'Restrict the entrance of customers')

(After-sale service)



(Marvellons laws)

“ 78 22 ”
78 22 78 22
78 22

22
78 78 22

78 22
78 22

(Taylors and oil press)



(Frankly speak out the defects)

(Merchant Saint-Vanemeika)

(Ingenious sales promotion)



(Salesman Mathew"s art of

1200

speaking)

(Harmonious promotion of sales)

(The eloquence of a maize

-seller)






(Sadles and language)

(Think in a reverse way)

(The pursuing psychology and exclusive psychology)



(The technique of selling sand)

(Win through speed)

M1570 M—2400
8000 3.5

1988 1989 1990

(Two sales persons in different styles)

95

(Win throngh quickness)

200



1977

100

1985 10

3000

40

400

1979 9 13

(Massive battle of beet)

100

14



1986 3000
6.5
300 3

4000 26
25

(Sell in singing, consume in amusement)

OK

(""Lotus" invites bid, fragrance spreads wide)

1979 : ”

67%



1983
48 195 1984 130 09 1985

—_ XPB20——IS

(High quality wins international market)

1989

50 1990 300

(A notch above)

10 1

1985

(Exhibiting” out-of—stock” products)

1991

10

60



2270

10

(New methods in refinement and deciphering)

(The emergence of ” button kingdom)

1982

12
500
820
30



1983 4

(Characteristic thinking in the competition)

(""Avantee "and"™ the fool)

(Great demand calls for artistic skills)



(Great fortune stems from little accumulation)

20

15 13

40

20

(Determine out put by sales, small profits but quick turnover)

28 4 5 83
1980
36.38

o ? 1980
1686 1981 2500
70

(Sales in reduced price)



1980

600

800 300 . ”

40

(Follow the enemy through traces left, make changes according to the
enemy*s variations)

(Comprehension is most important)



(Trademark and sales)

(Let customers explain by citing their own experiences)

50 30
22

“ ” 1981
10 54 100

(Competition brings about vitality)

56



1979 “ ?
30

(Revive from™ death” )

1987

40 ©o

(Sincerity invites customers from everywhere)

300
300

(Blosoms bloom in the tree)



(Snake tail becomes dragon head)

1990
1991
10 250 180

1991
14 11

(Learn playing instrument to get a better salesment)

10 500

(“ Tiny strenhth” i1s better than" great weakness')

1984

1.5 1.4 1



(The tactic of borrowing road)

24

{3 OKH
(Entrance tickets)
1984
(The package of chocolate beans)
0.27 1 2000 1982

25 0.19 800



30 250 6 21 1.5

(The importance package for the commoditios)

10

30

(Lead the sales of commodities)

1985 20

20

(How Lycium Chinense sells in foreign markets )

1983 4000

250

1983 11 25
110 200 570



4000

(Piece-selling open up the market)

1989

25

1990



(Seize on oa incident to exaggerate matters)

. " CCTVY
10

(Clumsy birds have to start flying early)

1987
11
20

(Complete sincerity can affect even metal and stone)

60

200

(Inspirations from selling by the piece)

44



(Borrow other®s womb to bear one"s own child)

(This 1s designed by "me™)

SA 610
10 :

800

800



(""Ask customs™ be fore "start™)

(Demonstration induced method)

Demonstration sales

1982



92

(Instant production sale of hard candies)

(One smart tactic over powers throngs of opponents)

(Free beer stand)



(""Colour

750

(One technique for inviting

TV set hospital™)

(""Five-star" sofa exhibition)

10

40

"second-time customers')



(Sales network scattering everywhere)

27 108 880

("Three sales techniques™ of the " sales king")

1991

” . ” 600

(""Chinese carpet in West Germany)

1983

1984



20

(Win through feign ignorance)

5000
4800
50
3
3500 4800
4000
4000
("'Catch the thief in the enclosed house™)
1984 5
500 1 4
40

(Regain it after lost )

1983 ©o o



40

30 121

(Lure the tiger out of the mountains)

1976 500
: ” 1981 2000

("No. 1 sculpture in the world")

1.2
200



(“"Laolaishi

"are all sold out)

” 13000

(Extraordinary” China China Chicken king™)

1985



(Take as pearls what others discard as worn shoes)

1986

30

(What i1s gained from goods return)

1] ” 1] ”

160



(One smart decision in the switch of manufacturing other products)

1984

1985

100

(Developing™ dull goods™ open up a broad market)

17

(The repayment of "five responsibilities™)



127
130

("Play pip a In a reverse manner')
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